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VALVES AND CONTROLS CASE STUDY

Building Trust, Validation,
& Growth Through a
Strong Digital Presence

How R.M. Headlee strengthened market
credibility, improved online visibility, and built
long-term customer confidence with Cazbah'’s
strategic digital marketing approach.




Who Is R.M. Headlee Co., Inc.?

R.M. Headlee is a trusted distributor of valves, valve automation, pressure management,
and process equipment, serving clients across industrial, utility, municipal water and
wastewater, OEM, and HVAC sectors. With decades of expertise, strong supplier
relationships, and the area’s largest valve automation center, the company provides not
only equipment but also engineering insight, application support, and long-term
reliability.

Although R.M. Headlee has maintained a strong
reputation offline, the company recognized the need
to ensure their digital presence carried the same
authority, clarity, and technical validation that
customers expect at each stage of the buying
journey.

When the company partnered with Cazbah, the
shared goal was to elevate their online credibility,
improve search visibility for product and application
categories, and create a digital environment that
reflects the trust customers place in RM Headlee's
recommendations.

Key Facts

Long-standing distributor of valves, valve automation, pressure management, and

process equipment

Serves industrial, utility, municipal water & wastewater, OEM, and HVAC sectors.

Relies on technical expertise and consultative selling

Partnered with Cazbah to strengthen online trust and improve organic visibility

Focused on long-term growth through improved search authority and content clarity

The Challenge

R.M. Headlee had a strong reputation and deep product expertise, but their digital
presence did not clearly communicate that value. Their website lacked clarity, search
visibility was limited, and the brand’s technical credibility was not fully represented
online. The company needed a more authoritative digital footprint to validate its
expertise for engineers, buyers, and maintenance teams who increasingly start their
research online.
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The Cazbah Strategy

Cazbah implemented a comprehensive Internet Marketing Solution designed to
strengthen R.M. Headlee’s digital authority, improve keyword rankings, and create a
website experience that builds trust from the first click.

Approach:

e Website Optimization: Improved page structure, technical performance, and
clarity of product/service offerings to communicate expertise more effectively.

e SEO & Keyword Strategy: Expanded keyword coverage across valves, valve
automation, fluid systems, applications, and manufacturer lines to increase

visibility for high-intent searches.

e Content & Validation: Added resources and page enhancements that validate
R.M. Headlee's technical capabilities and solutions-oriented approach.

e Ongoing Consultation: Monthly strategic guidance to maintain search visibility,
refine messaging, and support long-term credibility online.

Organic Search Performance

Organic Traffic Growth Over Time:

(] Organic Traffic 2 Paid Traffic Branded Traffic

1.5K
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494
S —— )
Jan 2021 Jan 2023 Jan 2025
Take Away:

Organic traffic has shown steady
improvement, reflecting stronger online
visibility, better technical optimization, and
increased trust signals across the site.
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Results & Reflections

Cazbah’s partnership with R.M. Headlee has strengthened the company’s digital presence,
helping validate their decades of technical experience and enhance trust with industrial
buyers. Through strategic SEO, consistent optimization, and a clearer presentation of
capabilities, R.M. Headlee has expanded visibility and increased engagement across key
product and application areas.

Today, the website serves as a credible and accessible resource for engineers, facility
managers, and procurement teams — reinforcing R.M. Headlee's role as a knowledgeable,

reliable distributor.

Key Results:

e Steady growth in monthly organic visitors and improved search visibility

¢ Increased keyword rankings across, valves, valve automation and
application-specific terms

e Stronger trust signals through improved site organization and content clarity

e Enhanced credibility for both new and returning customers researching solutions
Takeaway:
R.M. Headlee's success shows how a strengthened digital presence can validate technical
expertise, reinforce trust, and support long-term customer relationships. By aligning clear

communication, SEO strategy, and continuous optimization, Cazbah helped R.M. Headlee
build a digital footprint that matches the quality and reliability of its real-world reputation.

CUSTOMER QUOTE:

“From a competitive standpoint, our online presence is as good, if not better, than any of
our competitors.”

— Gary Lauchert, R.M. Headlee Co., Inc.

See more stories at
cazbah.net/case-studies
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